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Odiens (Otofarma Group) and CECOP: partnership to accelerate the 
rollout of the model locally 

 
The agreement focus on the rollout of the Odiens model within the CECOP network, 

through the introduction of hearing device services in optical centres. 
 

In the initial phase, CECOP agents and Odiens coordinators will work jointly to 
support the onboarding of new centres. 

 
Naples, 18 June 2026 – Odiens, company specializing in hearing care solutions distributed 
through a network of partner opticians and part of the Otofarma Group — an organisation 
with over 30 years of experience in the production of hearing aids, primarily in the pharmacy 
channel — announces a new strategic partnership with CECOP, an international community 
of independent opticians. 
 
The collaboration takes place within a significant and growing market: in Italy, the hearing 
aid sector is worth approximately €900 million per year, supported by favourable 
demographic trends and increasing awareness of prevention. 
 
According to estimates, over 7 million people in the country — equal to 12.4% of the 
population — live with hearing loss, the highest percentage among major European 
countries. Despite this, only 40% of those who have experienced hearing decline use a 
hearing aid, highlighting a significant gap between need and access to available solutions 
and, at the same time, a substantial growth potential for the sector. 
 
In this context, the agreement between Odiens and CECOP aims to integrate hearing 
prevention services into optical retail outlets, contributing both to the expansion of the 
Odiens network and to the dissemination of proximity-based care models. The initiative also 
enables opticians to diversify revenue streams by introducing high value-added services 
related to hearing health, while tapping into still partially unmet demand. 
 
Under the agreement, the CECOP network will actively support the development of the 
project locally, working in synergy with Odiens’ regional coordinators. The objective of the 
initial phase is to accelerate the onboarding of new retail locations and strengthen the reach 
of the model, while increasing awareness of hearing disorders and the importance of early 
diagnosis. 
 
CECOP currently has more than 7,800 members globally — across Brazil, Spain, Portugal, 
Italy, the United Kingdom, Ireland, Germany, France, Colombia, Mexico and the United 
States — including approximately 600 optical centres in Italy. This represents a significant 
growth opportunity for the Odiens model, thanks to the possibility of progressively activating 
new access points for services at a national level. 
 
The integration of telemedicine further enables the optimisation of service delivery and the 
expansion of territorial coverage, making the model scalable and replicable. 
 



 
 

The partnership therefore represents a strategic milestone in Odiens’ growth trajectory, with 
the aim of strengthening its market presence and contributing to the spread of hearing 
prevention, creating value for both partners and citizens. 
 
According to Gennaro Bartolomucci, Chairman and Chief Executive Officer of 
Otofarma: “This collaboration with CECOP represents a fundamental strategic step. Our 
goal is to bring hearing prevention closer and closer to people, integrating it into familiar 
settings such as optical centres. With Odiens, we are developing a sustainable and scalable 
model capable of creating value for operators and citizens, improving access to qualified 
services and supporting the growth of the sector”. 
 

*** 
 
 
About Otofarma SpA 
Otofarma Group is a leader in the design, production, and distribution of customized hearing aids through 
pharmacies. Its reputation is built on technological innovation and continuous research, offering advanced 
audiological solutions at a guaranteed democratic price, with the goal of making hearing care more 
accessible and widespread. 
Pioneering in telemedicine, Otofarma was the first company in Europe to introduce specialist tele-audiology 
services in pharmacies, today available under Otofarma brand in more 4,000 partner pharmacies, making 
access to diagnosis and personalized devices easier. 
Founded by Gennaro Bartolomucci, Chairman and CEO, the company holds six patents for its proprietary 
software and instruments. Its devices and services are distributed exclusively through partner pharmacies, 
ensuring a controlled, quality-focused business model. 
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